FPOTHREFTI=v  SH 3 FEHEHRBSE

HERED Comparative Business Ethics #MEamAlfE A~ (icEr - #4%)
REEA PR Aly FH
A FHIFEROERR T v 7T 5 THT V7 Fgel e SR SE =1 — A | TI, [Comparative
Business Ethics] ZNVABPEGEATIZ LV IRfItSN T 7=,
ZOHERIX, TUTHELRIILD LTS, ZERREOMEMIIBIT 5B & A LY
RSERTHZ L2 HNE LTERY, EVRATEIT MBI RN R E & bl ED
BEGE LTI L TETZFk L, o752 &M TEALZEZHIEL T4,
600 FFEE f; R . e o -
C0FRE | sipis, JBFEMATMAS: CREAS) ~RI L7 2 & 25T, SMATOR A~
W DRERIAME L 0 | F T A AREE T DITH T - TABFERI A~ -
WBEBIEINTHZ L L7role, Bl BF8[El (2 2+) FERNEMIAL, OB 2 A%
T CO%H & 72 o7,
HERANTIX, ZEFE MM AN L, BRI shA v 2507 47
AT,
[Course Contents]
The following is a theme for each week.
1. Introduction
2. Growth and Social Responsibility
3. Sustainable Business
4. Sustainability and the Environment
5. Food and Ethics
EE%E#?; 6. Business Ethics and Governments
(800 FAZRE) 7. Corporate Governance and Work-Place Ethics
8. Media and Access to Information
9. Ethics in Marketing and Advertising
10. Ethics and Technology
11. Diversity in Business
12. Working Conditions in the Global Market
13. Business Ethics in Globalization
14. Business and Responsibility
15. Final discussion




